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About CIC
The Brand

Our mission is to offer integral real estate
solutions to companies, investors, and
developers, building long-term relationships, and
respecting our values to adapt our services to
each client's demands and the dynamism of the
market to offer the best results.

Our visions are to develop ourselves with
professionalism, efficiency, commitment, ethics,
and transparency. We foster teamwork and strive
for excellence to ensure quality service.

We maintain leadership positions in Real Estate
and Property Listing. Discover the value of
working with an agent and a firm committed to
helping you live the full life you deserve.

Our strength as a company comes from the
strength of our leadership—an experienced and
long-tenured team. With our advice & services, we
help clients fulfill their real estate needs!
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Master Logo
The Brand



Logo Variations
The Brand
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Typography
The Brand
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Typography: Copy
The Brand

AƬheȸus Gȸotesȷue ǔont is the ȸeƬommended desiǕn ǔont ǔoȸ pȸint mateȸials
oȸ otheȸ pȸoǔessionallɵ desiǕned mateȸials. 

AƬheȸus Gȸotesȷue ǔont ƫold is appȸopȸiate ǔoȸ seƬtion titles and AƬheȸus
Gȸotesȷue ǔont ȸeǕulaȸ is appȸopȸiate ǔoȸ suƫseƬtion titles. A ƫasiƬ ǔont like

Caliƫȸi is aƬƬeptaƫle ǔoȸ pȸimaȸɵ ٢ƫodɵ٣ teɴt.

The ǔamilɵ oǔ Caliƫȸi ǔonts ٢viǕht/beǕulaȸ/Bold٣, Aȸial, oȸ Aɮeniȸ Neɴt aȸe
suitaƫle ȸeplaƬements iǔ ɵou aȸe ƬȸeatinǕ doƬuments in-house, suƬh as ɯith

Woȸd oȸ PoɯeȸPoint, and do not haɮe the AƬheȸus Gȸotesȷue ǔonts pȸeloaded. 
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Color Palette
The Brand

Primarǔ Secondarǔ

HEX: c8102e
R200  G16  B46
C15  M100  Y91  K5       

SOLID BLACK
HEX: 000000
R0  G0  B0
C30  M30  Y30  K100       

PURE WHITE
HEX: FFFFFF
R255  G255  B255
C0  M0  Y0  K0      

HEX: 666666
R102  G102  B102
C60  M51  Y51  K20
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Logo Integrity
Brand Usage

Aspect Ratio & EǓclusion Zones
The aspeƬt ȸatio oǔ the ȸed ƫoɴ aȸound the letteȸs
CIC should not ƫe alteȸed in anɵ ɯaɵ. The ƫȸand
name and suƫheadinǕs should alɯaɵs appeaȸ to
the ȸiǕht and should not ƫe alteȸed in anɵ ɯaɵ. 

A minimum and eȷual spaƬe aȸound the loǕo
should alɯaɵs ƫe alloɯed. A minimum spaƬe oǔ
.is ȸeƬommended "5א.

Minimum Design Width
The ȸeƬommended minimum ɯidth ǔoȸ 
ȸeadaƫilitɵ is ׎׎אpɴ oȸ ב" on a standaȸd 
 .letteȸ sized papeȸ "׏׏ɴ"5.ז

MaǓimum Design Width
Theȸe is no maɴimum size deǔined ǔoȸ this loǕo,
hoɯeɮeȸ, aspeƬt ȸatios, and eɴƬlusion zones must
alɯaɵs ƫe Ƭonsideȸed and should ƫe sƬaled in
pȸopoȸtion to the loǕo.
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Design Principles
Brand Usage

The loǕo Ƭan ƫe applied diȸeƬtlɵ to ɯhite oȸ similaȸ liǕht tones on imaǕes, eɴƬludinǕ otheȸ
Ƭoloȸs and shades that aȸe eɴaƬt oȸ similaȸ to the ƫȸand's pȸimaȸɵ & seƬondaȸɵ Ƭoloȸ palette. 

The ȸeƬommended minimum opaƬitɵ on ɯhite oȸ liǕht spaƬes should not eɴƬeed ׎ו%. 

The loǕo should neɮeȸ ƫe applied diȸeƬtlɵ to imaǕe Ƭoloȸs otheȸ than ɯhite oȸ similaȸ liǕht
tones ɯith a minimum opaƬitɵ oǔ ׎ו%. 

The loǕo should alɯaɵs ƫe easilɵ identiǔiaƫle and leǕiƫle.  
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Overlays
Brand Usage

Add a ɯhite overlay ɯith
a minimum opaƬity oǔ
and maɴimum 0%ו
opaƬity oǔ 5%ז to make
the logo visiƫle on stoƬk
and original images.
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Brand Usage

When applying ƫorders to a
design, only utilize the primary
and seƬondary ƫrand Ƭolors.

Borders

12



Using Icons
Brand Usage

IƬons are small, non-Ƭompleɴ images traditionally used to illustrate Ƭontent, display trends or
variations, and identiǔy shortƬuts. They Ƭan ƫe displayed as a dataset like on an inǔographiƬ or
separately. IƬons Ƭan ƫe ǔound inside and outside the Ƭopy area, suƬh as ƫullet points or menu
items. 

When deployed ƬorreƬtly, iƬons ɯill enhanƬe the user's eɴperienƬe. When utilized inƬorreƬtly,
iƬons Ƭan Ƭause Ƭonǔusion and disrupt the user's navigation.

IƬons should not Ƭompete visually ɯith the logo. 

DO NOT USE
Do not use polyƬhromatiƬ
٢multiƬolored٣ iƬons. This inƬludes ǔlat,
long shadoɯ, and skeuomorphiƬ. 

ICONS TO USE
To enhanƬe user eɴperienƬe and
maintain ƫrand ƬonsistenƬy ɯith
modern, luɴury design, line iƬons in any
oǔ the ƫrand's Ƭolors should ƫe used.
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Glossary
Brand Gu idelines

CMYK
Cyan, Magenta, Yelloɯ, Key Ƭolor mode is used ǔor
print design. Eɴamples inƬlude ƫusiness Ƭards,
stationery, envelopes, and other paƬkaging. 

EPS
EPS is an image ǔormat. The letters EPS stand ǔor
EnƬapsulated PostSƬript and is primarily used ǔor
veƬtor ǔiles. EPS ǔiles are typiƬally used in larger
designs like ƫillƫoards and ƫanners. 

AI
AI is a proprietary veƬtor image ǔormat that
stands ǔor Adoƫe Illustrator. This is typiƬally the
original artɯork ǔile needed to make Ƭhanges to
the primary design. AI ǔiles Ƭan ƫe used to Ƭreate
other ǔile types inƬluding PDF, PNG, JPEG, TIFF,
GIF, and PSD.

JPEG | JPG
JPEG stands ǔor Joint PhotographiƬ Eɴperts
Group, the teƬhniƬal team that developed this ǔile
type. This is one oǔ the most ɯidely used ǔormats
online, typiƬally ǔor photos, email graphiƬs, and
large ɯeƫ images like ƫanner ads. 

PDF
PDF stands ǔor Portaƫle DoƬument Format and is
an image ǔormat used to display doƬuments and
graphiƬs ƬorreƬtly, no matter the deviƬe,
appliƬation, operating system, or ɯeƫ ƫroɯser. 

PNG
PNG is a lossless raster ǔormat that stands ǔor
Portaƫle Netɯork GraphiƬs. PNGs Ƭan maintain
higher Ƭolor depths ɯhile also hosting your
design on a transparent ƫaƬkground.  
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Glossary
Brand Gu idelines

Raster
baster images are made up oǔ a set grid oǔ dots
Ƭalled piɴels, ɯhere eaƬh piɴel is assigned a Ƭolor
value. Unlike a veƬtor image, raster images are
resolution-dependent. When you Ƭhange the size
oǔ a raster image, you shrink or stretƬh the piɴels
themselves, resulting in a signiǔiƬant loss oǔ Ƭlarity
and produƬing very ƫlurry images. 

RGB
The bed, Green, Blue Ƭolor mode. This mode is
used ǔor all Ƭomputer-ƫased design. This inƬludes
ɯeƫsites, apps, ƫanner ads, and other designs
Ƭreated ǔor eleƬtroniƬ use. 

Vector
VeƬtor images are made up oǔ points, lines, and
Ƭurves that Ƭan ƫe inǔinitely sƬaled ɯithout any
loss in image ȷuality. 

TIFF | TIF
TIFF is a lossless raster ǔormat that stands ǔor
Tagged Image File Format. BeƬause oǔ its
eɴtremely high ȷuality, the ǔormat is primarily
used in photography and desktop puƫlishing.
You have likely enƬountered TIFF ǔiles ɯhen
taking photos ɯith a proǔessional digital Ƭamera. 
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